Bishop Luffa: Creative iMedia Curriculum Map
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Rogg: Digital
games

students explore where
and why digital graphics
are used and the
techniques that are
involved in their creation..

Types of digital
graphics

Written
paper OCR
preparation

Target Audience

How are they used

Unit Rog3: Creative iMedia in the media industry

The media industry

Written paper, OCR-set and
marked 70 1 hour 30 mins
(40% of the course)
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Non-examined assessment
(60% of the course) 50
Marks. OCR set assignment

Approx. 10 hours

‘Life in all its fullness’, and ‘Only our best because everyone matters’




